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CULTURESPACES, REPRESENTATIVE FOR THE CITÉ DE 
L’AUTOMOBILE

With more than 25 years of experience and 3 millions visitors every year, Culturespaces is the leading 
private organisation managing French monuments and museums, and one of the leading European players 
in cultural tourism.

Culturespaces produces and manages, with an ethical and professional approach, monuments, museums 
and prestigious historic sites entrusted to it by public bodies and local authorities. 

Are managed by Culturespaces :

- l’Atelier des Lumières, Paris (en 2018)
- le Musée Jacquemart-André, Paris (depuis 1996)
- le Musée Maillol, Fondation Dina Vierny (depuis 2016)
- la Villa Ephrussi de Rothschild, Saint-Jean-Cap-Ferrat (depuis 1992)
- les Carrières de Lumières aux Baux-de-Provence  (depuis 2012)
- le Château des Baux-de-Provence (depuis 1993)
- le Théâtre Antique et le Musée d’Art et d’Histoire d’Orange (depuis 2002)
- les Arènes de Nîmes, la Maison Carrée, la Tour Magne (depuis 2006)
- la Cité de l’Automobile, Mulhouse (depuis 1999)

Aware that our heritage must be preserved for future generations, Culturespaces contributes every year to 
financing restoration programmes for the monuments and collections it has been entrusted to look after. 
More generally, Culturespaces is responsible for upgrading spaces and collections, welcoming the general 
public, managing staff and all services, organising cultural activities and temporary exhibitions and promoting 
sites at national and international level, with efficient and responsible management methods certified ISO 
9001.

To ensure that visits are always a pleasure, the Culturespaces teams place quality of reception and cultural 
enrichment at the heart of all their services to visitors.
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THE FABULOUS STORY OF THE CITÉ DE L’AUTOMOBILE

Story of the Schlumpf brothers

The two brothers were born (Hans in 1904 and Fritz in 1906) in Italy of a Swiss father and a French mother 
from Mulhouse, Jeanne Becker. The family settled in Mulhouse in 1906. Their father Carl was working as a 
bookkeeper for the horticultural firm of Becker. But his health gradually deteriorated and he died in August 
1918. 

Hans was sent off to a private school in Switzerland and obtained a post-graduate diploma in business studies. 
He then worked for two banks in Mulhouse before going into partnership with his brother in 1929. 

Fritz went to the state secondary in Mulhouse, where he stayed until the leaving age of 18. He initially found 
work with some Mulhouse textile firms until, in 1929, he started up on his own as a wool broker. 

In 1935 the two brothers founded SAIL, a company dealing in wool, and bought their first shares in a spinning 
mill in Malmerspach and took over various companies in 1940, then in 1956 woollen mills at Erstein and 
again later at Roubaix.

1957 – 1965: HKD, a textile factory

1957: Purchase of HKD textile factory (Heilmann, Koechlin, et Desaulles), a former woollen mill in Mulhouse, 
by the Schlumpf brothers. It is renamed HKC (“C” for company). Death of their mother, Jeanne Schlumpf. Fritz 
Schlumpf begins buying vintage cars after taking part in numerous rallies since 1939 with his Bugatti 35B.
 
1961-1963: Massive secret purchases of vintage cars
To make these purchases, Fritz Schlumpf forms a series of contacts with scouts in France, Switzerland, 
England, Italy, Germany and the United States. Some of these contacts prove extremely fruitful, as 13 of them 
manage to procure for him half of his collection, in fact more than 200 cars. One such source of assistance 
is Antoine Raffaelli, a Renault dealer who happens to owned several Bugattis, who agrees to become his 
purchasing adviser. This collaboration lasts several years. The rich industrialist buys only the cream of the 
European marques of the time, turning down all American models.
 
May 1965: First article appears in the local paper L’Alsace revealing the size of this hidden collection. In point 
of fact, Fritz Schlumpf does not allow anyone to go into the warehouse of the factory where he keeps his cars, 
except for a privileged few. 

1966 – 1977: Schlumpf Museum

1966: work starts on preparing the collection for display. Fritz Schlumpf’s aim is to unveil to the public for 
the first time the outstanding collection that he has managed to amass in just a few years. He has part of the 
factory warehouse refurbished and so essentially creates the “Schlumpf Museum”.  

The Cité de l’Automobile puts on display over 400 dream cars that together make up one of the most 
beautiful collections in the world. The museum is housed in a former woollen mill bought by the Schlumpf 
brothers in 1957 and transformed a few years later into a showcase for their collection.
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The work involved is considerable and has to be spread over a number of years. All the internal walls are 
torn down in this vast mill that had been partitioned off into various production areas. This new exhibition 
hall with an unbroken floor area of 17,000 m2 is divided up into 23 sections, each comprising 10 to 20 
cars and all separated by three kilometres of very wide “streets” with names like “Avenue Carl Schlumpf”, 
“Avenue Jeanne Schlumpf”, “Rue Royale”, etc. Various service spaces are created on the periphery. At the 
same time, work on restoring the vehicles proceeds at an ever faster pace. It takes seven assistant mechanics, 
two saddlers, two tinsmiths, one assistant tinsmith, and five painters. In ten years, Fritz Schlumpf has spent 
about 12 million francs on buying and exhibiting his collection.
 
28 June 1976: the textile mill is in a state of crisis. The workers have gone on strike. The unions condemn the 
two industrialists for the “lack of dialogue” and for the way they constantly “flout the law”. The brothers try 
to sell their factories for a token 1 franc. Finding no takers, they resign their posts, flee to Basle and never 
again return to France. 
 
End of 1976: the 20 remaining workers at the HKC factory are made redundant and seals are put on the 
doors. This marks the start of lengthy legal proceedings against the Schlumpf brothers instituted by their 
creditors, which includes their former employees.

 1977 – 1979: Worker’s Museum

7 March 1977: trade unions occupy the warehouse. The “Schlumpf Museum” is stripped of its name and 
becomes the “Worker’s Museum”: “We’ll give it back when we have our factory jobs back”. Under the 
watchful eye of the CFDT trade union, admission to the museum is free. The occupation is explained to the 
hundreds of thousands of visitors and a collection is organised on the way out, the money collected being put 
to covering the inevitable costs of keeping the museum open and of carrying on the dispute. “I was earning 
1400 francs a months, now see where the rest of it went to”, explained one of the many notices placed on 
the radiator grill of a racing car. That was the start of the Schlumpf Affair…

1978: at the instigation of Jean Panhard, the collection is listed by the French government as a Historical 
Monument, making it an offence to remove any part of the collection from French territory.
 
1979: the Court of Appeal in Colmar rules that liquidation should extend to the personal property of the 
Schlumpf brothers (including the collection of cars restored using company funds). A few hours after this 
ruling, the CFDT hands back the keys to the factory.

1980 – 1981: National Motor Museum

October 1980: the Court of Appeal authorizes the sale of the collection. 
 
1981: the National Motor Museum Owner’s Association buys the collection. At the time, the Association 
included the City of Mulhouse, The Department of the Upper Rhine, the Region of Alsace, the Mulhouse 
Chamber of Commerce and Industry, the Panhard Society and the Committee of the Salon de l’Automobile. 
The Association is chaired by the President of the General Council of the Upper Rhine. It gathers together 
the 44 million francs needed to buy the collection. This undervaluation will eventually be challenged by the 
Schlumpf brothers who will obtain judgement in their favour 20 years later.
 
10 July 1982: the National Motor Museum opens to the public.
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1989 – 2006: National Motor Museum – Schlumpf Collection

1989: in accordance with the rulings by the Court of Appeal in Paris, the National Motor Museum is legally 
obliged to add “Collection Schlumpf” to its name in all documents referring to any part of the collection.
 
1999: the management of the museum is entrusted to Culturespaces.
 
25 March 2000: following extensive renovation and modernisation, Culturespaces opens the largest motor 
museum in the world to the public. The decision to choose Culturespaces to carry out the renovation work on 
the National Motor Museum – Schlumpf Collection was guided by three objectives: to preserve the museum’s 
identity, to set the collection off to best advantage, and to come up with a modern and vibrant project. 

In accordance with the original spirit of the venture, a completely fresh design, using the latest innovations 
in multimedia technology, inject new life into the museum. 

2006 – 2011: The Cité de l’Automobile National Museum – Schlumpf Collection

July 2006: Culturespaces inaugurates new spaces designed by Studio Milou Architecture. These new spaces 
comprise the Museum entrance (forecourt – footbridge – atrium – image wall) as well as the three exhibition 
spaces at the end of the tour.

As soon as he reaches the new entrance, the visitor comes face to face with a flight of suspended cars. This 
fanciful arrangement of cars and animals is carried through by a sound device in which natural, atmospheric 
and mechanical sounds are all mixed together. 
Guided by the footbridge, the visitor passes through a series of industrial buildings, remnants of the former 
woollen mill and the setting for the new exhibits. The relaxed atmosphere in the museum Is designed to 
allow everyone to move around at his own pace: as a family group or perhaps to meet up with friends on the 
comfortable sofas in the rest areas, or as an opportunity for real enthusiasts to pick up more information, 
and so on.
The really major aim of this project is to let visitors and other users, those with a passionate interest in cars as 
well as the simply curious, to move from a showcase collection to a museum that opens up onto the outside, 
to discover every nook and cranny of this former woollen mill that extends over an area of more than 4 
hectares. What the designers have sought to do is to exploit to the fullest possible extent the exceptional 
architectural heritage of this old factory. The museum has been given special emphasis in the new visitor 
trail, now orchestrated to take in these buildings belonging to various periods (1880 to 1930) and their 
industrial heritage.
 
July 2007: enlarged, modernised and expanded, the National Motor Museum becomes the Cité de 
l’Automobile – National Museum – Schlumpf Collection.
 
July 2011: the Cité de l’Automobile expands with the inauguration of the autodrome. This track gives visitors 
the chance to see the cars from the collection in action. A show called “In the arena! 17 symbolic cars tell 
their story” is put on every weekend.
Culturespaces has also opened a gourmet restaurant “L’Atalante” and four other dining areas: “La Piste” 
cafeteria, “L’Atelier” restaurant for groups, “Le Bar” and “Le Café”.
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It was in a former Mulhouse woollen mill, with its typically 19th century architecture, that Fritz Schlumpf 
established his fabulous collection of 437 cars belonging to 97 different marques. Cars are displayed and in 
main sections. The main ones are the Motor Car Experience, the Motor Racing, the Motorcar Masterpieces 
and the Bugatti Veyron area. With this unique collection, the Cité de l’Automobile sees itself as being to cars 
what the Louvre is to art. 

Welcoming areas

The Atrium

The entrance to the Cité de l’Automobile symbolises human creativity and imagination, especially in relation 
to the motor car. As soon as he arrives, the visitor finds himself in front of the atrium, a spectacular entryway 
constructed of wood, glass and steel and adorned with an unusual collection of suspended cars and animals.

The Image Wall

Guided by a handrail, the visitor is now led inside the Cité de l’Automobile and comes upon an image wall, 
onto which film extracts are projected in which the star performer is the car. These are interspersed with 
projections where cars from the museum’s collections move along at the visitor’s speed and accompany him 
on the way to the next space.

Schlumpf collection 

The Motor Car Experience

Lit by 800 street lamps, identical to those on the Alexandre III bridge in Paris, the vast 17,000 m2 main hall 
puts these exhibits on display arranged according to the main periods of the motor car: 
The first group is that of the “Forerunners and Pioneers”: the cars of Panhard, Peugeot, De Dion and Benz, 
covering a period from 1895 to 1918. It was at this point that Panhard essentially defined the architecture of 
the modern motor car and as it was to remain for decades to come, with, in order from front to back: motor, 
clutch, gear box, and transmission to the rear wheels.

A COLLECTION UNIQUE IN THE WORLD

© C. Recoura © C. Recoura
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The 2nd group, the “Classic Cars”, marked the beginning of a 2nd phase (1918-1938), symbolised by the merger 
of two big names in motor vehicle manufacturing, Mercedes and Benz. With this merger the age of the 
“supercar” had arrived, characterised by enormous size and power. The introduction of front-wheel drive 
by Citroën in 1934 was the major technical innovation of the period, still used today by a great many car 
manufacturers. The opening of the Sochaux plant was a vitally important event for Peugeot.

The third group is the “Modern Cars”, from the period after 1945, marked by the appearance of lighter, 
popular cars. Manufacturers abandoned plans for heavy, so-called “bourgeois” cars, in favour of building cars 
that were more economical to run. Production of such vehicles was made possible largely by the adoption of 
the principles of Taylorism.

Motor racing

The collection presents some outstanding sports models such as the Panhard-Levassor two-seater (1908), 
the Mercedes W125 (1937), the Maserati 250F (1957) or the Lotus type 33 (1963). 
With its revolutionary aerodynamic lines, the famous Bugatti type 32 from 1923, designed by its creator, is 
the sole survivor of the Grand Prix circuit at Tours. It still has its original engine.
Ranged on either side of the central avenue, they offer a brief glimpse of the most beautiful starting line-up 
in the world. 

Newly arrived (in December 2014): the Porsche 911 RSS and the Porsche Spyder LMP2 2006.

Motorcar Masterpieces

The truly prestigious motor cars (the Panhard-Levassor X26, the Delahaye Type 135 coach from 1949, the 
1924 Rolls Royce Silver Ghost which once belonged to Charlie Chaplin, and the Isotta-Fraschini Model 8A), 
all occupy a special place in this museum. The central position is reserved for the wondrous Bugatti Royales, 
with pride of place being accorded to the famous Bugatti 41 Coupé Napoleon from 1930, which formerly 
belonged to Ettore Bugatti himself. 

The Bugatti Veyron area 

The Bugatti Veyron is one of the jewels of the collection at the Cité de l’Automobile. Technical expertise from 
the fields of aeronautics and astronautics has been used to produce a braking system that is, quite simply, 
incredible. From a speed of 100 km/h, the Bugatti Veyron 16.4 comes to a stop after travelling just 31.4 m. 
And if you slam the brakes hard, it takes just 10 seconds to bring the vehicle from a speed of 400 km/h to a 
complete standstill.  

© C. Recoura © C. Recoura © C. Recoura
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This exceptional car deserved a spectacular presentation. Today it has just that: for almost 5 minutes, the 
focus is on the Bugatti Veyron as it slowly turns on a pedestal allowing visitors to view every detail from 
every angle. Behind it, large screens show a lively and elegant film produced by the Bugatti company and 
presenting its exceptional technical capabilities. 

Other collections

The Jammet Collection 

This collection of 101 children’s cars is exceptional. It represents a century of automobile history as seen 
through the dreams of children and imitations of “daddy’s car”. The latest models mainly consist of French 
and European cars. Several models are from the early 20th century: rare and much sought- after “Citroë-
nettes”, Eureka vehicles, the flagship brand of children’s toys from 1920 to 1940. 

Mascots’ Collection 

Mascots are the figurines that adorn the radiator caps of some motor cars. Mercedes-Benz’s three-pointed 
star in a circle or Rolls Royce’s Spirit of Ecstasy are particularly famous mascots, both of them imposed by the 
manufacturers. Other manufacturers allowed car owners a great freedom of choice of mascot until 1958.

Discovery area: “The underside of a car”

Vehicle restoration

Vehicle restoration can range from simple treatment to stabilise metal, leather or upholstery, to dismantling 
the smallest of components for a full treatment, in some cases ultimately returning the car to a state of 
roadworthiness. The exhibition enables the visitor to find out more about a really extreme operation, 
involving the creation of a new chassis for a Bugatti Royale and the rebuilding of coachwork that has long 
since disappeared. The last motor car restored by the Museum is put on display: the 1976 Renault Alpine A110 
Berlinette, presented by Mrs. Colette Noebel-Schröder, President of the International Friends of the Museum 
Association. It was restored in the Museum display: the 1976 Renault Alpine A110 Berlinette, presented 
by Mrs. Colette Noebel-Schröder, Secretary of the International Friends of the Museum Association. It was 
restored in the Museum workshops by volunteers from the Haut Rhin Alpine Berlinette enthusiasts club.

© C. Recoura © C. Recoura © Fernando Javier Urquijo
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Life of a car in the collection

The life of a car in the collection is illustrated by a Bugatti 57S, a car built in 1936 and one of the first models 
mass-produced by Ettore and Jean Bugatti. On its arrival at the Museum it is partially dismantled to reveal the 
main points about it, from its design and construction, how it was used, and information about its owners. 
Expression of their turbulent age, it tells its own unique story.

Engine Hall

The third exhibition takes place in muffled darkness. Cut-away reproductions illustrate the development 
of engines built in the 1880s and then gradually spoiled by all the motorists in the 20th century. Interac-
tive animations help the visitor better to appreciate these engineering marvels: a 3-D film, accompanied by 
sound-effects, has been put together to explain how each one of these engines works, from the single-cy-
linder engine of Karl Benz to the 8-cylinder Bugatti. On a large screen, a 3-D film in 3 languages explains the 
workings of the fabulous 16-cylinder engine of the Bugatti Veyron Royale. 

The exhibition track 

The Cité de l’Automobile recently inaugurated its new exhibition track. This new track can seat 4,500 people 
on its terraces. It also includes an uncovered paddock in which up to 30 cars can be parked and a clubhouse 
equipped with a garage to host clubs and provide space for working on the vehicles. 
It also means that the Cité de l’Automobile has expanded from 4 to 8 hectares and added an open-air theatre 
to its museum complex. The Cité de l’Automobile is the first museum of its kind to create facilities that deli-
berately break with the static image of an exhibited collection. The cars resume their journeys to the delight 
of visitors and collectors.

Shows and events can be arranged around cars and take place in its three rings along with parades of 
the most prestigious cars in the museum. It is also a venue for the various clubs and associations of car 
collectors. 

© C. Recoura © C. Recoura

           On weekends and bank holidays, 
                                    from 31th april to 1st october

           « IN THE ARENA » SHOW

                        6th may

            MOTOMANIA 

                        Everyday, from 31th march to 4th november

            MY CLASSIC AUTOMOBILE 

                       22th october

           THE MEET

                        25th (evening) and 26th august

           WELCOME TO AMERICA

                        Until 18th February

           CORVETTE, THE STORY OF A MYTH

                       Until 22th February

           SAGA MÉCANIQUE, 
           AN EXHIBITION BY STREET ARTIST C215

                        21th and 22th july

            VEHICULES IN UNIFORM

                        21th and 22th april

            SALON DU VÉHICULE PROPRE 



Press pack - Cité de l’Automobile I 9

EVENTS IN 2018

           On weekends and bank holidays, 
                                    from 31th april to 1st october

           « IN THE ARENA » SHOW

17 iconic cars recount the history of the automobile from 1870 
to the present day. A range of cars, from the first bicycle to the 
famous Ford Model T, and including the Citroën 2CV, the Renault 
4CV, Bugatti, and Rolls Royce, parade on the exhibition track to 
the delight of audiences.

                        6th may

            MOTOMANIA 

The fourth edition of this large gathering for motorbike lovers. 
Highlights include: a stationary and mobile exhibition of old 
and modern motorbikes, and various activities such as naming 
ceremonies,  demonstrations and electric quad bike for children

                        Everyday, from 31th march to 4th november

            MY CLASSIC AUTOMOBILE 

Driving initiations of legendary cars will be held throughout the 
day.

                       22th october

           THE MEET

Connoisseurs of cars and motorbikes are invited to the 
Autodrome to exhibit and admire collectors’ pieces. This major 
event is open to all collection vehicles: motorbikes and popular 
and sports vehicles, from the pre-war years to the 1970s/80s, 
along with prestigious contemporary cars. Driving initiations 
and live events will be held throughout the day.

                        25th (evening) and 26th august

           WELCOME TO AMERICA

The Autodrome at the Cité de l’Automobile will be switching to 
American time: cars made in USA (Corvette, Mustang, Harley 
Davidson,…) and animations will take you across the Atlantic.

                        Until 18th February

           CORVETTE, THE STORY OF A MYTH

The Chevrolet Corvette is an iconic American sports car. From 
its debut in 1953 to today’s seventh-generation model, the car 
has remained a coveted status symbol. This exhibition retraces 
the history of the Corvette and presents a selection of its most 
well-known models.

                       Until 22th February

           SAGA MÉCANIQUE, 
           AN EXHIBITION BY STREET ARTIST C215

On the initiative of the Galerie Orlinda Lavergne and in 
partnership with the Cité de l’Automobile, the street artist C215 
is holding a new exhibition, entitled ‘Saga Mécanique’, which 
contains portraits of the prominent figures in the history of the 
automobile.

                        21th and 22th july

            VEHICULES IN UNIFORM

Fans of military vehicles and historic fire engines won’t want to 
miss this special event! Admire the armoured vehicles on display, 
travel back in time to a military camp, enjoy fanfares, and watch 
parades of a whole host of military vehicles on the Autodrome 
track. 

                        21th and 22th april

            SALON DU VÉHICULE PROPRE 

NEW ! In partnership with Éventail Productions, this outdoor 
show will bring together manufacturers of electric and bio-fuel 
vehicles: cars, motorcycles and bicycles. Possibility of baptisms 
on the Autodrome.
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THE ACTION OF CULTURESPACES AT THE LA CITÉ DE 
L’AUTOMOBILE

Opening all year round, 7 days a week
 

Installation of a new setting for the collections
 

Complete reorganisation of the tour and activities over 20,000 m²
  

Installation of audiovisual and multimedia equipment for presentations

28 films projected onto a giant screen and on plasma displays punctuate the visit. They trace the history 
of the motorcar and of the main contributors to its story through car construction, motor racing, the great 
inventors, the pioneers, the coachbuilders, etc. 
A new film, produced by the Bugatti company, presents the Bugatti Veyron, one of the jewels of the Schlumpf 
Collection. 

Since 1999, the work of Culturespaces has resulted in:

Introduction of permanent activities for children and adults alike

- Interactive animations also allow visitors, for example, to pose behind the 
wheel of a Talbot, to crank-start a Renault, or to see how it feels to flip over a 
specially designed vehicle.

- A film about the PSA Peugeot Citroën factory in Mulhouse gives visitors an 
insight into the workings of a large French car component manufacturer. The 
film is completed by demonstrations of two actual assembly robots working 
showing how a car is produced today and presenting the 10,000,000th  Peugeot.

- The visit by a small electric train running along the museum’s walkways allows 
families have a preview of the collection.

- Children’s area offers children aged from 4 to 10 years a break for some fun 
and games with a go-kart track, car repair workshops equipped with over 50 
tools to play at being an apprentice garage mechanic and drawing-boards for 
creating the car of their dreams. 

Creation of a free audio guide service

Audioguides, which provide a commentary and explain the history of the Schlumpf collection, are available 
in six languages (French, English, German, Dutch, Italian and Spanish).

© C. Recoura

© C. Recoura
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Creation of a reception service 

The Cité de l’Automobile offers an original and prestigious setting for press conferences, seminars or mee-
tings, for early-evening private visits, or for cocktail parties or dinners for up to 850 guests or receptions for 
up to 3000 guests. 

Creation of an exhibition track: the Autodrome 

Opened in July 2011, this increased the size of the Cité de l’Automobile from 4 to 8 hectares and gives visitors 
the chance to see the cars of the collections in action, as well as many others... It has also added an open-air 
theatre to the museum complex. 

 Renovation of the gift shop

The gift shop invites every visitor to extend their exploration of the world of 
the motor car through a wide choice of books, postcards, DVDs, ornaments, 
jewellery, T-shirts and fashion items inspired by the world of cars and the 
Museum collections. 
A “collectors” area offers a selection of scale models and beautiful books for all 
enthusiasts. Model car kits, games and toys allow children to make their own 
little car or to relive the thrills of famous car races.

Creation of special offers for groups

Numerous programmes designed for groups are available: combining visits with visits to other Culturespaces 
sites or other sites in the region to be sure of visiting all the must see places and gastronomic offers (snack 
breaks, lunch breaks, wine tastings). 
Groups enjoy a number of benefits at the Cité de l’Automobile: free coach parking, free entry for the driver 
and courier, etc. 

© C. Recoura

© S. Lloyd

Opening of a gourmet restaurant and 4 other dining areas

The new “L’Atalante” restaurant offers gourmet French and sophisticated 
regional cuisine in a chic, upmarket setting. It is ideally situated on the first 
floor of the Cité de l’Automobile with its large picture windows looking out 
on the the autodrome. The restaurant is open every day except Monday for 
lunch (with a business lunch menu) and dinner (discovery menu). It is open to 
customers not visiting the museum. 
Cuturespaces has also opened four other dining areas: “La Piste” cafeteria, 
“L’Atelier” restaurant for groups, “Le Bar” and “Le Café”.
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The educational rally: in teams of 20, the pupils compete to win points in a series of 5 tests. The tests include 
the stunt car, crank-starting, etc.
The guided tour takes the children on a fascinating discovery of the history of the motor car from the different 
periods of the 19th century right up to the 1990s. 
Educational files can be downloaded from the website www.citedelautomobile.com

Implementation of an active communication policy

Culturespaces organises all the media planning for each new cultural event. A range of media are used to 
reach the different target audiences: city posters (underground, bus, flagpoles), radio and TV broadcasting, 
advertising in the press and online, articles in the regional and national press, etc. 

 
Creation of the website www.citedelautomobile.com

As with all the museums and monuments in the network, Culturespaces has designed an ergonomic, 
dynamic website incorporating all the latest multimedia devices (videos, visit guide for downloading, etc). 
The Museum’s website receives 271,000 visitors every year. 

Creation of a Facebook page : follow all the information and updates of the Cité de l’Automobile on its 
Facebook page (more than 8500 fans) 

Introduction of an active events policy 

Since 1999 the Cité de l’Automobile has hosted some ambitious events (Les 50 ans du site PSA Peugeot-
Citroen de Mulhouse, La croisière jaune, Citroën, the History of Toyota, Pleins phares, La Moto et le Cinéma, 
to name but a few) and numerous shows (Tuning Fair, Motor Show).   

Creation of a games book for children with two new mascots

Given free of charge to every child on arrival at the site, this amusing new tool 
has been devised to enable children from 7 to 12 to discover the museum.  Hugo 
and Lea, two mischievous children, accompany young visitors as they discover 
the site via amusing activities, games and enigmas. 

© La Petite Boîte-Ariane Delrieu
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Launch of the Culturespaces online store

Since 2013, Internauts can find all the derivative products developed by 
Culturespaces which is pursuing its policy for innovation by enriching its offering 
and adapting to the new practices of its audience.  The e-store offers more 
than 710 articles selected from the offerings in all the Culturespaces museum, 
historical monument and cultural site stores, including the Cité de l’Automobile. 

www.boutique-culturespaces.com

Result of Culturespaces initiatives 
 
With 190 000 visitors in 2017, the Cité de l’Automobile is one of the most visited sites in Alsace. 

© H. Laurent
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Established in 2009, the Culturespaces Foundation sets up specific cultural actions for hospitalised children 
or those who are disabled or made vulnerable by poverty or social exclusion.
 
Convinced that the discovery of historical monuments and museums is an excellent way of gaining access to 
culture, the Culturespaces Foundation distinguishes itself by the creation of made-to-measure educational 
programs before, during and after the visit.

Based on the involvement of specialists in the field of disadvantaged and sick children, the Foundation creates 
specially designed tools for each group of children to promote the uniqueness of the experience of a visit to 
a museum or monument.

In particular, the Foundation collaborates with the Cité de l’Automobile in Mulhouse, the Amphitheatre of 
Nîmes, the Roman Theatre at Orange, the Quarries of Light at Les Baux-de-Provence and the Hôtel de Cau-
mont Art Centre in Aix in Provence.
 
Lasting partnerships have been established with childcare facilities: social centres, paediatric hospitals, 
institutes and priority schools. More than 1,000 children benefit each year from the Foundation’s projects.
 
The initiatives of the Culturespaces Foundation are funded through the support of individual donors, 
companies and corporate foundations.

THE CULTURESPACES FOUNDATION

The «Let’s go little troop» project, set up at the Cité de l’Automobile in Mulhouse, promotes the accessibility 
and discovery of the site for children from disadvantaged backgrounds and deprived of a connection to 
culture.

This playful and educational project aims to present the Museum and its 
collections in an appropriate and entertaining way for children from 6 to 12 
years old. 
 
To discover the Cité de l’Automobile, three options are offered free of charge to 
children via social and educational organisations : 

- a digital journey specifically designed for young visitors by the Up Culture 
agency. On tactile tablets, «Mysteries in the Cité de l’Automobile» invites them 
to a dynamic cultural experience.

- a tour of the collections that is designed for children. In addition, a free game-
booklet is provided.

- the children and their families can also attend events which are organised in 
the Autodrome of the Cité de l’Automobile. 

© C. Recoura
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PRACTICAL INFORMATION

Cité de l’Automobile - 
Musée national Collection Schlumpf
192, avenue de Colmar 
CS 91096– 68 051 Mulhouse cedex
Tél. :+ 33 3 89 33 23 23 
Fax : +33 3 89 32 08 09
message@collection-schlumpf.com   
www.citedelautomobile.com 

OPENING HOURS 

From 3 January to 3 February: 
- weekdays from 1 pm to 5 pm 
- weekends from 10 am to 5 pm
From 4 February to 31 March: from 10 am to 5 pm
From 1 April to 5 November: from 10 am to 6 pm
From 6 November to 7 January 2018: from 10 am to 
5 pm
Closed on 25 December. 

ACCESS

By road: A35/A36 motorway exit “Mulhouse 
Centre”. The Cité de l’Automobile has a large car 
park (charges apply).
By bus: line 10 “Austerlitz”, stop “Musée de l’Auto-
mobile”.
By tramway: line 1, stop “Musée de l’Auto”.
By train: TGV Est, Mulhouse station
By plane: Basel-Mulhouse-Freiburg airport

RATES

Tour of the Cité de l’Automobile + 
« In the Arena! » show 
Rates valid every weekends and bank holidays 
from 2nd April to 25th September. 
Full rate: € 16 / Reduced rate: € 12,5

Tour of the Cité de l’Automobile 
Full rate: € 13 / Reduced rate: € 10,5
Reduced rate for children aged 7-17, students, 
teachers and unemployed (on presentation of 
written proof). Free for children under the age of 7 
and journalists (on presentation of written proof).
 
Groups (min 20 people) : 
Tour of the Cité de l’Automobile : 9,5€
Tour of the Cité de l’Automobile + « In the Arena! » 
show : 11,5€ 
Guide : 98€ from 20 to 30 people
Schools (min 20 pupils) : 6,5 € per pupil
(7,5 € per pupil for the Tour of the Cité de 
l’Automobile + « In the Arena! » show)

Cité de l’Automobile
facebook.com/CitedelAutomobile

Culturespaces
twitter.com/culturespaces
#CiteAutoMulhouse

Culturespaces
instagram.com/culturespaces/
#CiteAutoMulhouse

FOLLOW US


